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ABSTRACT 

This final report describes a survey by mail 
questionnaires of 2,993 colleges and universities to determine the 
uses each institution makes of television in their academic programs* 
The overall response rate was 94 percent, and the major findings 
indicated that approximately 71 percent of the institutions surveyed 
make some use of television, and 61 percent use television for 
instruction. Of those using it for instruction, 25 percent offer 
courses over television, and 36 percent use television to supplement 
existing courses. Findings reported in detail cover variations (1) 
among types of users, (2) among types of institutions, (3) between 
sole or primary TV outlets, (4) between consortium members and 
nonmerafaers, and (5) among past and future users. Included in the 
appendices are the survey instrument and responses to survey 
questions which cover the types and proportions of television use, 
the distributional outlets, courses offered over television, 
consortium membership, past and future uses of instructional 
television, and conditions related to the use of television for 
instruction- (Author/BK) 
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To the Reader 



With the release of this report, the Corporation for Public Broadcasting (CPB) 
and the National Center for Education Statistics (NCES) continue their joint pro- 
gram to document and monitor the use of television, radio and related technologies 
in education. 

The Higher Education Utilization Study is the first nationwide study of the 
use of television by institutions of higher education. A previous study examined 
the use of television in elementary and secondary schools. Subsequent studies v/ill 
include radio and other related technologies. 

This universe study, involving all colleges and universities in the United 
States, was conducted with the cooperation of several national higher education as- 
sociations: 

American Association of Community and Junior Colleges (AACJC), 
American Association of State Colleges and Universities (AASCU), 
Association of American Colleges (AAC), 

National Association of State Universities and Land-Grant Colleges 
(NASULGC), and 

National Institute of Independent Colleges and Universities (NIICU). 
Their assistance is greatly appreciated. 

Robben W. Fleming Marie D. Eldridge 

Presiden t Administrator 

Corporation for National Center for 

Public Broadcasting Education Statistics 
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A. Introduction 



* LifttcT'i to iwo veur col- 
Ic.^c prc'iiilents wcrf :*ent 
by A A CJ C. Tho^c lo 
four-yciir public institu- 
tions iwrc st'nt lyy 
\^ASiILCC and AASCU. 
Those to pnwuc institu- 
tion'; wrc sent bv AAC 
and NAICif. The time 
uilowcd for response vnr- 
:ed <,by.htlv from :^roup 
to i^roup. 



The Higher Education Utilization Study (HEUS) is a joint effort of the Corpora- 
tion for Public Broadcasting (CPB) and the National Center for Education Sta- 
tistics (NCES) to examine the uses of television and radio by colleges and universi- 
ties in the United States. 

In this first phase of the study, which dealt only with institutional uses of tele- 
vision, CPB and NCES worked with the American Association of Community and 
Junior Colleges (AACJC), American Association of State Colleges and Universities 
(AASCU), Association of American Colleges (AAC), National Association of State 
Universities and Land-Grant Colleges (NASULGC) and National Institute of Inde- 
pendent Colleges and Universities (NIICU) to conduct a survey of all colleges and 
universities in the United States. Institutions included in the survey were identi- 
fied from specific higher education association listings and were compared with in- 
stitutions listed in NCES' Education Directory of Colleges and Universities 1977-78. 

There were approximately 3,130 colleges and universities in the United States 
during 1977-78, as reported in the Directory. Coverage for the Phase I survey did 
not include the following: (a) institutions in outlying areas,- (b) U.S. service 
schools; (c) university system offices which were found to operate no academic 
programs; (d) closed/merged schools as reported during the survey period; and 
(e) schools not identified by the national higher education associations. 

The total number of deletions (137) reduced the "working universe" to 2,993 
institutions. 

In spring 1979, letters were seflt to the presidents of all colleges and univer- 
sities in the working universe describing the purpose of the Higher Education 
Utilitization Study. A copy of the survey instrument (see Appendix A) was enclosed 
with the letter. Approximately three weeks were allowed for a response.* At that 
time, a follow-up letter was sent to the non-responding presidents with a new copy 
of the survey instrument. A third mailing (including another copy of the survey 
instrument) was made to non-respondents approximately four weeks later. 

Finally, data gathering telephone calls were made to non-responding institu- 
tions. To minimize the chances of non-respondent bias, follow-up procedures for 
the telephone calls included classifying all institutions by geographic region, con- 
trol or affiliation (i.e., public or private), highest level of degree offering (i.e., two- 
year or four-year), and enrollment size. In all, 144 separate categories or strata were 
established and response rates for each stratum were monitored. By survey close- 
out, no less than 90 per cent of all institutions found in any one stratum had re- 
turned a survey questionnaire. 

The overall response rate for the 2,993 colleges and universities in the working 
universe was 94 per cent (see Table 1). 
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Table 1: 
Working 
Universe of 
Colleges and 
Universities and 
Response Rates, 
1978-79 



Total 



Number of colleges in working universe 2993 
Number of colleges responding 2812 
Response rate 94% 



Type oi College 



Two-year 
Colleges 


Public 

Four-year 

Colleges 


Private 

Four-year 

Colleges 


1154 


453 


1386 


1067 


410 


1335 


92% 


91% 


96% 



The follow-up procedure and high response rate permit imputation of data for 
non-respondents with a high degree of confidence. Imputed data for non- 
respondents, therefore, are included in the estimates presented in this report. 

More details on the survey methodology and collection procedures that were 
used in HEUS Phase I will be found in Higher Education Utilization Study: Tech- 
nical Report, available from the Office of Educational Activities, Corporation for 
Public Broadcasting. 

In spring 1980, CPB and NCES again joined with the national higher education 
associations to conduct a more in-depth study (HEUS Phase II) of a small sample of 
colleges and universities. That study includes uses of radio/audio and probes fur- 
ther institutional organization of and support for instructional uses of television 
and radio. It also includes substantial amounts of information from faculty mem- 
bers and students. Results of HEUS Phase II are expected to be available in I98I. 
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B. Summary of Major Findings 



This study found that approximately 71 per cent of the 2,993 colleges and uni- 
versities surveyed make some use of television; 61 per cent use TV for instruc- 
tion — 25 per cent offer courses over television and 36 per cent use television to 
supplement existing courses. 

Seven-hundred thirty-five colleges offered a total of 6,884 courses over televi- 
sion in 1978-79, an average of nine courses per college. Those colleges enrolled 
498,000 students in the television courses, an average of 75 per course and 678 TV 
enrollments per college. Public four-year colleges offered proportionately more 
courses and enrolled proportionately more students than two-year and private 
four-year colleges. However, these totals were skewed by a few colleges that offered 
exceptionally large numbers of courses, enrolling large numbers of students. In re- 
ality, the most common experience was for a college to offer a single course over 
television and enroll 20 students in that course. 

The greatest use of television is in public four-year colleges. Those institutions 
tended to use more campus closed-circuit television than open-circuit broadcast 
over public or commercial television stations. Public four-year colleges and two- 
year colleges use television about equally for total courses and supplement/ 
enrichment. Private four-year colleges use television mainly for supplement/ 
enrichment. 

On-campus instructional uses of television were about three times as preva- 
lent as off-campus instructional uses, and credit uses were five times as common 
as non-credit uses. Two-year colleges allocated proportionately more of their effort 
to off-campus instructional uses and promotion/recruitment than four-year col- 
leges. 

Colleges worked with a wide variety of television distribution outlets includ- 
ing campus closed circuit systems (60 per cent), public television stations (47 per 
cent), cable systems (28 per cent) and commercial stations (25 per cent). The 
campus closed circuit system was the sole or primary distribution outlet for 42 per 
cent of the colleges; the public television station served that capacity for 22 per 
cent of the colleges. 

Colleges that worked solely or primarily with broadcast TV outlets tended to 
allocate larger percentages of their TV efforts to off-campus credit offerings whereas 
those fhat worked solely or primarily with cable systems and campus closed- 
circuit systems tended to focus more on on-campus credit uses. 

Public four-year colleges reported offering 65 per cent of their TV courses 
solely or primarily over campus closed circuit systems, generating 76 per cent of 
all of their TV course enrollments through those courses. On the other hand, two- 
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year colleges offered 36 per cent of their TV courses solely or primarily over PTV 
outlets, generating 64 per cent of a]l .their TV course enrollments. 

Television is not new to most colleges. Respondents reported working an aver- 
age of seven years with their sole or primarily television outlet. Public four-year 
institutions on the average have the longest history, reporting an average of nine 
years compared to six years for two-year and private four-year colleges. 

Many colleges play an active role in the distribution of telecourses, especially 
by producing courses and co-producing courses with the television outlet and by 
acquiring the courses which are distributed. Courses produced by the college itself 
are most likely to be distributed over cable systems. Colleges that work solely or 
primarily with PTV stations indicate that the station plays an active role which in 
some cases includes providing preview facilities and time. 

Television consortia seem to be an important emerging institution at some 
colleges. Consortium membership is related to type of college, specific uses of tele- 
vision, allocation of total TV effort, the number of courses offered over television 
and the number of students enrolled in those courses. Twenty-eight per cent of all 
institutions using television for instruction indicated that they were members of a 
TV consortium. Proportionately more two-year colleges are consortium members 
(40 per cent compared to 29 per cent for public four-year colleges and 15 per cent 
for private four-year colleges). Colleges that offer courses over television are more 
likely to be consortium members than colleges which use television to supplement 
regular classroom instruction (48 per cent compared to 13 per cent). 

Consortium members are more likely to use broadcast distribution than non- 
consortium members and are more likely to allocate larger proportions of their TV 
efforts to off-campus instruction, outreach and promotion/recruitment. In 1979-80, 
consortium members offered 50 per cent more courses over TV than non-members 
and enrolled 140 per cent more students. 

This study found that the major barriers to the use of television for instruction 
at some colleges are: lack of adequate institutional support; lack of available 
courses which meet the academic needs and standards of the institution; lack of 
faculty support for the use of television for instruction. Perhaps not surprisingly, 
the three factors which contribute most strongly to the use of television for in- 
struction at other colleges are: strong institutional commitment, strong faculty 
commitment and availability of appropriate courses. 

Several factors were found to be related to the opinions and attitudes of re- 
spondents from different colleges. Course users (compared to supplemental/ 
enrichment users) tended to be more positive in their reactions to the conditions 
that affect instructional use of television. For example, 49 per cent of the course 
users saw the quality of available courses as a contributor compared to only 22 per 
cent of the supplementary /enrichment users and 11 per cent of the non- 
instructional users. For course users, lack of faculty commitment was the major 
barrier whereas for all other respondents lack of institutional support was the ma- 
jor barrier. 

Colleges that rely on commercial TV stations seem to be more content with 
most aspects of television for instruction than institutions which work with other 
TV outlets. Institutions working. primarily or exclusively with public and commer- 
cial TV stations cited the early confirmation of air schedules as a positive factor. 
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Colleges working solely or primarily with their own campus closed circuit systems 
cited inability to support the systems as a hindrance. 

Consortium members perceive the use of television for instruction differently 
than nonmembers. For consortium members, the major inducements to use televi- 
sion for instruction comes from the fact that available TV courses meet the aca- 
demic needs and standards of their institutions, they receive high institutional sup- 
port and faculty commitment, and they can depend on cooperation from owners of 
the TV outlets. For non-members, the two most positive factors were strong fac- 
ulty commitment and availability of appropriate courses. Both members and non- 
members agree that the major barriers to the use of television, for instruction are 
lack of faculty commitment and inability of the institution to provide necessary 
support services. (The fact that some of these conditions appear both as contribut- 
ing to and hindering the use of television for instruction is an indication that they 
are important.) Consortium members also felt that the absences of confirmed pro- 
gram schedules, announced far enough in advance of air date, was a further deter- 
rent to the use of television for instruction. 

The element of experience with the use of television plays an important role 
in the extent of use. Those institutions which have used television for instruction 
in the past are more likely to use it in the future than those that have never used 
it (61 per cent compared to 30 per cent). Among non-users, private four-year col- 
leges have the least prior experience and the fewest plans to use TV for instruction 
in the future. 

Non-instructional uses of television (i.e., use for counseling, outreach, etc., but 
not for instruction) might serve as a transition to instructional uses for some col- 
leges. Those institutions that were using television for non-instructional purposes 
in 1978-79 are more likely to have used television for instruction in the past and 
to have plans for future instructional uses than those that were not using televi- 
sion at all. 
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C. Findings 



Trible 2: 

Types of Uses of 
Television by 
Type of College, 
1978-79 (Asked 
of All 

Respondents) 



Appendix B displays the response frequency for each question asked. In this sec- 
tion, relationships among variables are examined. Attention will be paid to 
the different types of institutions (i.e., two-year colleges, public four-year colleges 
and universities, private four-year colleges and universities); differences between 
course users, supplemental users and non-users,- consortium members versus non- 
members,- and the effects of working with different types of television outlets. 

1. Variations Among Types of Institutions 

Institutions included in the survey were identified from higher education asso- 
ciation listings and, where duplication or confusion existed; were compared with 
institutions listed in NCES' Education Directory. Each institution was classified as 
two-year college, public four-year college/university or private four-year college/ 
university 

Differences were found among the types of institutions in the extent and na- 
ture of their uses of television. Table 2 shows that public four-year colleges are 
most likely to make some use of television while private four-year colleges are 
least likely to use television. While supplemental/enrichment uses of television is 
the most frequent overall use, public four-year colleges and two-year colleges are 
about equally likely to offer total courses over television as they are. to use it only 
as a supplement in courses. Private four-year colleges are least likely to offer 
courses over television and most likely to use television as a supplement in 
courses. 



Use oE TV 

Not using TV at all 
Making some use of TV 

Type of Use 

Using only for 

non-instructional 

purposes 

Using TV as 
instructional 
supplement 

Offering courses over 
TV 



Total 
(2993) 



864 (29% 1 
2129 (71) 



305 (14) 



Two-year 

Colleges 

(1154) 

321 (28%) 
833 (72) 



Type oi College 

Public 
Four-year 
Colleges 
(453) 

37 (8%) 
416 (92) 



Private 
Four-year 
Colleges 
(1386) 

506 (37%) 

880 (63) 



88 (11) 30 (7) 187 (21) 



1089 (51) 375 (45) 193 (46) 521 (59) 
735 (35) 370 (44) 193 (46) 172 (20) 
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Chart 1: 
Types of Uses 
of Television by 
Type of College, 
1978-79 (Asked 
of All 

Respondents) 




Total TWo-year Public Private 

(2993) Colleges Four-year Four-year 

(1154) Colleges Colleges 

(453) (1386) 



Table 3: 

Specific Uses of 
Television by 
Type of College, 
1978-79 (Asked 
of All 

Respondents) 



' Mult i pie re'<pnnscs were 
permit tcti. so column to- 
tals exceed 100 per cent. 



Use of TV 

Do not use television in 



Tbtal 
(2993) 



Two-year 
Colleges 
(1154) 



Type of College 

Public 
Four-year 
Colleges 
(453) 



Private 
Four-year 
Colleges 
(1386) 



any way 


864 


(29%) 


321 


(28% ) 


37 


(8%) 


506 


(37% 


Making some use of TV 


2129 


(71) 


833 


(72) 


4l6 


(92) . 


880 


(63) 


Specific Uses 


















On-campus instruction 


1685 


(79)* 


664 


(80)* 


363 


(87)* 


658 


(75)* 


Off-campus instruction 


719 


(34) 


377 


(45) 


195 


(46) 


147 


(17) 


Counseling 


928 


(44) 


321 


(39) 


248 


(60) 


359 


(41) 


Outreach 


802 


(38) 


338 


(41) 


241 


(58) 


223 


(25) 


Promotion/recruitment 


868 


(41) 


418 


(50) 


209 


(50) 


241 


(27) 


Staff development 


667 


(31) 


304 


(36) 


159 


(38) 


204 


(23) 


Other 


447 


(21) 


118 


(14) 


116 


(28) 


213 


(24) 



Of the six specific uses of television explored^ on-campus instructional uses 
was highest among all three types of institutions. Beyond that, the uses varied by 
type of institution as shown in Table 3. More two-year colleges use television for 
promotion and recruitment than for counseling. The reverse is true at public and 
private four-year colleges. Public four-year colleges make the most use of television- 
for "outreach" purposes (e.g./ providing non-instructional services, community fo- 
rums, or information about the college to the community). 
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Table 4: 

Allocation of TV 
Effort by Type 
of College, 
1978-79 (Asked 
of Respondents 
Using 
Television) 



Some variation was also noted in the percentage of each college's total televi- 
sion effort allocated to different uses of television. Table 4 shows that two-year col- 
leges are likely to allocate gre:iter proportions of their TV efforts to off-campus 
credit instmction (18 per cent) and promotion/recruitment (12 per cent) than four- 
year colleges. Private four-year colleges, on the other hand, allocate proportionately 
more of their total TV efforts to on-campus credit instmction (50 per cent). 



Type of Use 


Average Portion of 
Total TV Effort 

AC All vJalug 

Colleges 
(2129) 


At IVo-tear 
Using 
Colleges 
(833) 


At Public 

Four-year 

Using 

Colleges 

(416) 


At Private 

Four-year 

Using 

Colleges 

(880) 


On-campus instmction for credit 


44% 


40% 


39% 


50% 


On-campus instmction not for 
credit 


8 


8 


8 


7 


Off-campus instmction for credit 


11 


18 


11 


4 


Off-campus instmction not for 
credit 


3 


■ 4 


5 


2 


Counseling 


7 


5 


7 


9 


Outreach 


6 


5 


9 


6 


Promotion/recmitment 


9 


12 


' 6 


8 


Other (incl. staff development) 


11 


7 


13 


15 



Chart 2: 

Allocation of TV 
Effort by Type 
of College, 
1978-79 (Asked 
of Respondents 
Using 
Television) 



Avtrag« Portion of 
Total TV Effort 
At All Using 
CollogM 

(2129) 



On-campus 
instmction for credit 

On-campus instruction 
not for credit 

Off-campus 
instruction for credit 



Off-campus Instruction 
not for credit 



Other 




At IWo-ytsr 
Using 
ColtogM 
(B33) 



At Public 

Four*yMr 

Using 

Coltogfts 

(418) 



At Private 
Four-yc»r 
Using 
Collogas 

(»eo) 
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Another area of differences among types of colleges is in the sole or primary 
TV distribution outlet with which they worked in 1978-79. (See Table 5.) Propor- 
tionately fewer private four-year colleges work with their local public TV stations, 
proportionately more two-year colleges work with local commercial stations. Pro- 
portionately more private four-year colleges cited "other" distribution outlets and 
named specifically videotape playback units, ITPS, satellite systems and telecon- 
ferencing. Public four-year colleges have a slightly longer history of working with 
their television outlets than two-year colleges or private four-year colleges. 



Table 5: 
Sole or Primary 
Television 
Outlet by Type 
of College, 
1978-79 (Asked 
for Respondents 
Using Television 
for Instruction) 









Type of College 




Type of TV Outlet 


Total 
(1824) 


Two-year 
Colleges 
(745) 


Public 
Four-year 
Colleges 
(386) 


Private 
Four-year 
Colleges 
(693) 


Public TV Station 


393 (22%) 


191 (26%) 


97 (25%) 


105 (15% 


Commercial TV 
Station 


126 (7) 


73 (10) 


21 (6) 


32 (5) 


Cable System 


163 (9) 


81 (11) 


45 (12) 


37 (5) 


Campus Closed 
Circuit System 


770 (42) 


300 (40) 


160 (41) 


310 (45) 


Other 


372 (20) 


100 (13) 


63 (16) 


209 (30) 


Number of years w 
Mean 


orking with that outlet: 

7 6 


9 


6 


Median 


5 


5 


7 


5 


Mode 


5 


5 


5 


2 



Perhaps the greatest and most important differences among the types of col- 
leges were found in the number of courses offered over television and the number 
of enrollments generated by those courses. (No attempt was made to define 
"courses" for the colleges. It is possible, therefore, that the definition varied from 
college to college.) Public four-year institutions offered proportionately more 
courses and enrolled proportionately more students than two-year colleges and pri- 
vate four-year colleges combined. (See Table 6.) At public four-year colleges, the av- 
erage (mean) enrollment per college was 1355 in 15 courses over television. How- 
ever, even at those institutions the median was 180 enrollments in four courses 
and the mouc was 200 enrollments in a single course. At two-year colleges and pri- 
vate four-year colleges the mode fell to 20 students enrolled in a single course. 
(These figures emphasize the dangers of citing only "averages" [means]. It would 
seem that a few institutions reporting unusually high course offerings and enroll- 
ments tended to skew the means upward.) 

Consortium membership differed substantially among types of colleges as 
shown in Table 7. Proportionately more two-year colleges were members of TV 
consortia than either public or private four-year institutions. Further analyses re- 
vealed that consortium membership is greatest for two-year colleges which offer 
courses over television (62 per cent). Course offerings over television (vs. supple- 
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Table 6: 

Course Offerings 
and Enrollments 
by Type of 
College, 1978-79 
(Asked of 
Respondents 
Offering Courses 
Over Television) 



Charts: 
Course 
Offerings and 
Enrollments By 
Type of College, 
1978-79 (Asked 
of Respondents 
Offering 
Courses Over 
Television) 



Type of College 



Colleges 



Total 



Two-year 
Colleges 



Public 

Four-year 

Colleges 



Estimated Aggregate total N. of Courses 



Estimated Aggregate Total N. of Enrollments 



Private 

Four-year 

Colleges 



Courses/Enrollments 


(735) 


(370) 


(193) 


(172) 


Estimated Aggregate 
Total Number of Courses 


6884 


2402 


2921 


1561 


Courses Reported Per College 










Mean 


9 


6 


15 


9 


Median 


4 


5 


4 


2 


Mode 


1 


1 


1 


1 


Estimated Aggregate 

Total Number or Enrollments 


498201 


185684 


261429 


51088 


Enrollments Reported Per College 










Mean 


678 


' 502 


1355 


297 


Median 


100 


126 


180 


46 


Mode 


20 


20 


200 


20 



Total 

(735) 




Total 

(73S) 

498201 




Table 7: 
Television 
Consortium 
Memberships by 
Type of College, 
1978-79 (Asked 
of Respondents 
Using Television 
for Instruction) 



mental use) had little or no effect on the proportion of public or private four-year 
colleges which were TV consortium members. 

Among colleges not using television for instruction in 1978-79, private four- 
year institutions have the least prior experience with it and the fewest plans to use 
it for instruction in the future. (See Table 8.) Proportionately more two-year col- 
leges have used television for instruction in the past than public or private four- 
year colleges. Approximately the same proportions of two-year colleges (42 per 
cent) and public four-year colleges (44 per cent) plan to use television for instruc- 
tion in the future. 



Total 
(1824) 



Two-year 
Colleges 
(745) , 



Type of College 

Public 
Four-year 
Colleges 
(386) 



Privavc 
Four-year 
Colleges 
(693) 



Institution is a 
member of a 
consortium offering or 
producing televised 
courses 



516 (28%) 300 (40%) 111 (29%) 105 (15%) 



Table 8: 

Past and Future 
Uses of Television 
For Instruction by 
Type of College, 
1978-79 (Asked 
of Respondents 
Not Using 
Television for 
Instruction) 

Tiible 9: 
Conditions 
Related to the 
Use of 

Television For 
Instruction by 
Type of College, 
1978-79 (Asked 
of All 

Respondents) 



Type of College 



Total 
(1169) 


Two-year 
Colleges 
(409) 


Public Private 
?»>ur-year Four-year 
^' ■ leges Colleges 
) (693) 


Have used television 

for instruction 228 (19%) 


112 (27%) 


13 (19%) 103 (15%) 


Plan to use television 

for instruction 431 (37) 


172 (42)' 


30 (44) 229 (33) 




Total 
(2993) 


Type of College 
Public Private 
Two- Year Four- Year Four- Year 
Colleges Colleges Colleges 
(1154) (453) (1386) 


This institution (is/is not) readily able to provide necessary support services 
(e.g., faculty contact, flexible registration procedures). 

Overall Importance 62% 64% 70% 57% 
As a Contributor 22 29 30 13 
As a Hindrance 40 35 40 44 
Our faculty members (are/are not) sympathetic to the use of television for in- 
struction. 


Overall Importance 
As a Contributor 
As a Hindrance 


60 

, 27 
33 


62 72 54 
32 32 21 
30 40 33 
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Table 9: 
(continued) 
Conditions 
Related to the 
Use of 

Television For 
Instruction by 
Type of College 
1978-79 (Asked 
of All 

Respondents) 



There (are/are not) courses available which meet the academic needs and stan- 
dards of this institution. 



Overall Importance 
As a Contributor 
As a Hindrance 



54% 

26 

28 



57% 

34 

23 



51% 

31 

20 



53% 

17 

36 



Desirable blocks of time (are/are not! available for airing instructional pro- 
grams. 

Overall Importance 34 46 42 21 

As a Contributor 15 21 24 6 

As a Hindrance 19 25 18 15 

Owners of the TV outlet(s) (are/are not) sympathetic to this institution's goals 
for television use. 

Overall Importance 30 40 42 17 

As a Contributor 21 28 33 10 

As a Hindrance 9 12 9 7 

Program schedules (are/are not) confirmed and announced far enough in ad- 
vance of air date. 



Overall Importance 


28 


37 


36 


17 


As a Contributor 


16 


21 


24 


9 


As a Hindrance 


12 


16 


12 


8 



Print materials designed to accompany televised courses (are/are not) availa- 
ble. 



Overall Importance 


25 


34 


31 


15 


As a Contributor 


17 


25 


21 


8 


As a Hindrance 


8 


9 


10 


7 



The TV outlet(s) (are/are not) consistent in the airing of tapes (e.g., programs 
aired in correct order^ infrequent pre-emption). 

Overall Importance 20 27 28 9 

As a Contributor 15 20 24 6 

As a Hindrance 5 7 4 3 

The TV outlet(s) (are/are not) consistent in handling tapes properly (e.g., mis- 
handling, damage^ and loss of tapes is rare). 

Overall Importance 19 25 26 10 

As a Contributor 15 20 23 7 

As a Hindrance 4 5 3 3 

The three most important conditions related to the use of television for in- 
struction were institutional support, faculty commitment and available courses. 
Some variations were noted among respondents' reactions to those conditions as 
shown in Table 9. The one consistent pattern that seemed to emerge is that pro- 
portionately fewer private four-year college respondents tended to check conditions 
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Tiiblc 10: 
Allocation of TV 
Effort by Type of 
Use, 1978-79 
(Asked of 
Respondents 
Using 
Television) 



as contributing to the use. of television for instruction. Consequently their ratings 
of the conditions tend to be weaker and more negative than the ratings provided by 
respondents from two-year colleges and public four-year colleges. 

2. Variations Among Types of Use 

For these analyses, colleges were forced into one of four discrete categories 
based on the "highest" level of use: course uses, supplementary instructional uses, 
non-instructional uses, no use. Since many of the questions on the survey instru- 
ment did not apply to non-users or non-instructional users, some of the analyses in 
this section will (a) involve only some of the respondents or (b) require further col- 
lapsing of categories to "user" and "non-user" groups. 

The type of use to which television is put is related to the allocation of TV ef- 
fort at colleges and universities. Table 10 shows that those colleges and universi- 
ties that offer courses over television are more likely to split their allocation of TV 
effort between on-campus (37 per cent) and off-campus (28 per cent) credit-based 
instruction whereas supplemental users focus their TV effort on on-campus credit 
uses (60 per cent) and non-instructional users focus their TV effort on promotion/ 
recruitment (32 per cent) and "other" uses (38 per cent) such as staff development, 
service to the community, interdepartmental information, entertainment and in- 
dustry contracts. 



Allocation of 
TV Effort 


Ibtal 
(2129) 


Course 

Users 

(735) 


Type of Use 

Supplementary 

Users 

(1089) 


Non- 
instru 
Users 
(305) 


Total percentage 


100% 


100% 


100% 


100% 


Percentage of total TV effort allocated to: 








On-campus instruction 
for credit 


44 


37 


60 


0 


On-campus instruction 
not for credit 


8 


7 


9 


0 


Off-campus instruction 
for credit 


11 


28 


2 


0 


Off-campus instruction 
not for credit 


3 


6 


2 


0 


Counseling 


7 


5 


7 


13 


Outreach 


6 


5 


5 


16 


Promotion/ 
Recruitment 


9 


6 


6 


32 


Other 


11 


6 


8 


38 



Only course users and supplementary users were asked to identify their 
sole or primary TV distribution outlets. Table 1 1 indicates that supplementary 
users rely much more heavily on campus closed circuit systems than course 
users while the latter rely much more heavily on their local public television 
stations. 
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Chart 4: 

Allocation of TV 
Effort by Type 
of Use, 1978-79 
(Asked of 
Respondents 
Using 
Television) 




Total percentage 100^0 



Allocation of 
TV Effort 



Oh-carhpus instruction 
for credit 

^^^^ffs instruction 
not for credit 

^^S^?s instruction 
for credit 



Off-campus instruction 
not for credit 



Other 




Table 11: 
Sole or Primary 
Television 
Outlet by Type 
of Use, 1978-79 
(Asked of 
Respondents 
Using Television 
for Instruction) 



No relationship was found to exist between the type of use and the nu 
ber of years a college or university had been working with its sole or prim^ 
television outlet. While some variations were found in the characteristics ( 
the relationship between the college and the television outlet (Table 12), tl 
only clear pattern that emerged is that proportionately more course users 
checked more characteristics than did supplementary users. 

Course users are much more likely to be TV consortium members tha: 
are supplementary users. The incidence of consortium membership was 48 
cent for course users compared to 13 per cent for supplementary users. (Sec 
Table 13). 

Among institutions not using television for instruction in 1978-79, the 
that were using it for non-instructional purposes were more likely to have 



Type of Use 



Sole or Primary 
Television Outlet 

Public TV Station 
Commercial TV Station 
Cable System 

Campus Closed-circuit system 
Other 



TDtal 
(1824) 



Course 

Users 

(735) 



Supplemei 

Users 

(1089) 



393 


(22%) 


263 


(36%) 


130 (12% 


126 


(7) 


76 


(10) 


50 (5) 


163 


(9) 


85 


(12) 


78 (7) 


770 


(42) 


213 


(29) 


557 (51) 


372 


(20) 


98 


(13) 


274 (25) 



14 



19 




Chart 5: 

Sole or Primary 
Television 
Outlet by Type 
of Use, 1978-79 
(Asked of 
Respondents 
Using Television 
for Instruction) 



Total 
(1824) 



Tabic 12: 
Relationship 
With Television 
Outlet by Type 
of Use, 1978-79 
(Asked of 
Respondents 
Using Television 
for Instruction) 

' Aft;//;/'/(' rt'N/^f i;;^t's ^vcfi' 
{Jh fXCt'rJ fiH) per cvn(. 



Characteristics 
oi Relationship 

College and outlet co 

College produces usin 
facilities ' 

Outlet airs programs ; 
by college 

Outlet airs programs ] 
by college 

Outlet acquires progri 
college 

Outlet selects progran 
offers credit 

Outlet provides course 
time 

Outlet provides previe 
facilities 

Outlet provides dubbi 
Outlet provides suppo 
Outlet provides other 



Sole or Primary 
Television Outlet 






Public TV Station 






Commercial 
TV Station 






Cable System 


76(1 










Campus 

Closed*circuit 

system 






Other J 





Course 
Users 

(735) 



Total 
(1824) 

uce 358 (20%) 

det 

431 (24) 

red 

523 (29) 

iced 

566 (31) 

or 

289 (16) 

)llege 

322 (18) 

motion 

289 (16) 

Tie and 

335 (18) 
307 (17) 
iterials 244 (13) 
ces 412 (23) 



Table 13: 
Television 
Consortium 
Membership by 
Type of Use, 
1978-79 (Asked 
of Respondents 
Using Television 
for Instruction) 



Total 
(1824) 



Institutions is a member of con- 
sortium offering or producing tele- 
vised courses. 



Type of Use 

Course 

Users 

(735) 



Supplementary 

Users 

(1089) 



503 (28%) 356 (48%) 147 (13%) 



Table 14: 
Past And Future 
Uses of 
Television for 
Instruction by 
Type of Use, 
1978-79 (Asked 
of Respondents 
Not Using 
Television for 
Instruction) 



Type of Use 



Total 
(1169) 



Nonusers 
(864) 



Non- 
instructional 
Users 
(305) 



Have used television for instruc- 
tion 

Plan to use television for instruc- 
tion 



228 (19%) 155 (18%) 73 (24%) 



431 (37) 297 (34) 



134 (441 



used it for instruction in the past and more likely to have plans to use it for 
instruction in the future. (See Table 14,) Almost twice as many institutions in 
both groups have plans to use television for instruction compared to those 
who claim previous instructional uses. 

Interesting differences emerged in respondents' perceptions of conditions con- 
tributing to and hindering the use of television for instruction when broken down 
by type of use. (See Table 15.) Lack of institutional support was seen as the largest 
barrier by all groups except course users; they saw lack of faculty commitment as 
the greatest barrier. Course users also tended to be more positive in their reactions 
to the conditions than did other types of users. For example, 49 per cent of the 
course users saw the quality of available courses as a contributor compared to only 
22 per cent of the supplementary users, 11 per cent of non-instructional users. The 
same phenomenon is noted in regards to all other conditions included on the list. 

3- Variations Among Sole or Primary TV Outlets 

The relationship between sole/primary TV outlet and types of use has already 
been described. However, the selection of sole/primary TV outlet also affects the 
allocation of total TV effort as shown in Table 16. Colleges and universities that 
work solely or primarily with public and commercial television stations allocate a 
larger proportion of their total TV effort to off -campus credit-based instruction 
whereas those that work with cable, closed circuit or "other" systems (most of 
which are campus-based systems) allocate higher portions of their total TV efforts 
to on campus credit-based instruction. Commercial television stations and cable 
systems play the largest roles in outreach and promotion/recruitment. 
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Table 15: 
Conditions 
Related to the 
Use of 

Television For 
Instruction by 
Type of Use, 
1978-79 (Asked 
of All 

Respondents) 



EKLC 



Total 
(2993) 



Non- 
users 
(864) 



Type of Use 

Course 
Users 
(735) 



Non- 

Suppletnental instructional 
Users Users 
(1089) (305) 



There (are /are not) courses available which meet the academic needs and stan- 
dards of this institution. 



Overall Importance 


54% 


50% 


69% 


50% 


37% 


Contributor 


26 


12 


49 


22 


11 


Hindrance 


28 


38 


20 


28 


26 


Owners of the TV outlet(s) 


(are/are not) 


sympath 


etic to this 


J institution's goals 


for television use. 










Overall Importance 


30 


16 


51 


26 


20 


Contributor 


21 


5 


42 


17 


14 


Hindrance 


9 


11 


9 


9 


6 



Our faculty members (are/are not) sympathetic to the use of television for in- 
struction. 

Overall Importance 60 40 75 64 53 

Contributor 27 11 41 30 17 

Hindrance 33 29 34 34 36 

Desirable blocks of time (are/are not) available for airing instructional pro- 
grams. 

Overall Importance 34 21 54 30 25 

Contributor 15 6 31 10 8 . 

Hindrance 19 15 23 20 17 

The TV outlet(s) (are/are not) consistent in handling tapes properly (e.g., mis- 
handling, damage, and loss of tapes is rare). 

Overall Importance 19 7 34 17 10 

Contributor 15 4 29 14 7 

Hindrance 4 3 5 3 3 

The TVoutlet(s) (are/are not) consistent in the airing of tapes (e.g., programs 
aired in correct order, infrequent preemption). 



Overall Importance 


20% 


8% 


38% 


16% 


10% 


Contributor 


15 


3 


31 


12 


7 


Hindrance 


5 


5 


7 


4 


3 


Program schedules (are/are not) 


confirmed and 


announce 


:d far enough 


in ad- 


vance of air date. 












Overall Importance 


28 


11 


53 


24 


16 


Contributor 


16 


3 


34 


14 


9 


Hindrance 


12 


8 


19 


10 


7 



22 



17 



Table 15: 
(Continued) 
Conditions 
Related to the 
Use of 

Television For 
Instruction by 
Type of Use, 
1978-79 (Asked 
of All 

Respondents) 



Table 16: 
Allocation of TV 
Effort by Sole or 
Primary TV 
Outlet, 1978-79 
(Asked of 
Respondents 
Using Television 
for Instruction) 



Print materials designed to accompany televised courses (are/are not) available. 



Overall Importance 


25% 


11% 


48% 


21% 


16% 


Contributor 


17 


5 


40 


11 


8 


Hindrance 


8 


6 


8 


10 


8 



This institution (is/is not) readily able to provide necessary support services 
(e.g., faculty contact, flexible registration procedures). 



Overall Importance 
Contributor 
Hindrance 



62 


61 


66 


58 


67 


22 


10 


44 


16 


13 


40 


51 


22 


42 


54 



Sole or Primary TV Outlet 



Allocation 
of TV Effort 


Total 
(1824) 


Public 
TV Station 
(393) 


Commerci&l 
TV Station 
(126) 


Cable 

System 

(163) 


Campus ■ 
Closed- 
circuit 
System 
(770) 


other 
(372) 


Total percentage 


100% 


100% 


100% 


100% 


100% 


100% 


Percentage allocated to: 














On-campus instruc- 
tion for credit 


43 


29 


18 


32 


57 


51 


On-campus instruc- 
tion not for credit 


9 


6 


7 


6 


11 


10 


Off-campus instruc- 
tion for credit 


17 


34 


32 


16 


6 


12 


Off-campus instruc- 
tion not for credit 


4 


7 


6 


7 


3 


3 


Counseling 


5 


3 


4 


6 


6 


6 


Outreach 


6 


6 


7 


14 


4 


3 


Promotion/ 
recruitment 


7 


6 


19 


11 


5 


4 


Other 


8 


10 


6 


8 


7 


11 



Characteristics describing the relationship between the college and the TV out- 
let vary depending on what the sole or primary outlet is. Table 17 shows that col- 
leges and universities that work solely or primarily with cable TV systems are 
most likely to have their own productions shown on that outlet, even more than 
those colleges and universities that work solely or primarily with their own 
campus closed-circuit systems. On the other hand, public TV outlets are more 
prone to take an active role in selecting and acquiring programs than are the other 
types of TV outlets. Public TV stations also provide preview facilities and time 
more than the other types of TV outlets. 

It should be noted, that in this study no attempt was made to distinguish 
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Chart 6: 

Allocation of TV 
Effort by Sole or 
Primary TV 
Outlet, 1978-79 
(Asked of 
Respondents 
Using Television 
for Instruction) 



among types of courses over television. It is possible that the relationship between 
the college and TV outlet is different for ''wrap-around" courses such as Adams 
Chronicles and Cosmos than for courses produced for television such as The Grow- 
ing Years or American Governments 

The relationship between sole/primary TV outlet and course offerings and en- 
rollments, differs among the types of colleges. Table 18 indicates that 65 per cent 



Total percentage 



Sole or Primary TV Outlet 




On-campus in- 
struction not for 
credit 



On-campus in- 
struction not for 
credit 



Off-campus in- Off-campus in- Other 
struction for credit struction not for 
credit 



Allocation 
of TV EHort 



Table 17: 
Relationship 
With Television 
Outlet by Sole 
or Primary TV 
Outlet, 1978-79 
(Asked of 
Respondents 
Using Television 
for Instruction) 

• Multiple responses per- 
mit ted, so column totals 
exceed 100 per cent. 



EKLC 



a. College and out- 
let coproduce pro- 
grams. 

b. College produces 
programs using out- 
let facilities. 

c. Outlet airs pro- 
grams acquirea by 
colleges. 



Total 
(1824) 



20%* 



24 



34 



Sole or Primary TV Outlet 

Campus 
Closed- 
circuit 
System 
(770) 



Public Commercial Cable 

TV Station TV Station System 
(393) (126) (163) 



26%* 25%* 19%* 27%^ 



19 



40 



21 



40 



31 



48 



36 



40 



24 



Other 
(372) 



18%^ 



20 



23 



19 



Table 17: 
(Continued) 
Relationship 
With Television 
Outlet by Sole 
or Primary TV 
Outlet, 1978-79 
(Asked of 
Respondents 
Using Television 
for Instruction) 



d. Outlet airs pro- 
grams produced by 

colleges. 34 25 32 

e. Outlet acauires 
programs on oehalf 

of college. 16 29 7 

f. Outlet airs pro- 

f;rams it selects and 
ets college offer 

them for credit. 18 51 21 

g. Outlet provides 
promotion time for 
instructional pro- 
grams. • 16 33 32 

h. Outlet provides 
college with preview 

facilities and time. 18 36 12 

i. Outlet provides 
colleges with dub- 
bing services. 17 30 17 

j. Outlet provides 
colleges (or student 
directly) with sup- 
port materials (e.g., 

study guides). 13 20 8 

k. Outlet provides 
other services to col- 
lege or students. 23 20 32 



55 47 30 



11 



29 



22 



11 



14 



26 



28 



21 



16 



19 



15 



18 



14 



13 



19 



21 



Table 18: 
Reported Course 
Offerings by Sole 
or Primary TV 
Outlet and Type 
of College, 
1978-79 (Asked 
of Respondents 
Reporting TV 
Course 
Offerings) 









Type of College 




Sole or Primary 
TV Outlet 


All 

Colleges 
(735) 


Two-year 

Colleges 

(370) 


Public 
Four-year 
Colleges 
(193) 


Private 
Four-year 
Colleges 
(172) 


All Outlets 


6884 


2402 


2921 


1561 




(100%) 


(100%) 


(100%) 


(100%) 


Public TV Station 


1496 (22) 


872 (36) 


493 (17) 


99 (6) 


Commercial TV Sta- 
tion 


410 (6) 


312 (13) 


60 (2) 


30 (2) 


Cable System 


421 (6) 


293 (12) 


96 (3) 


22 (1) 


Campus Closed- 
circuit System 


3208 (47) 


620 (26) 


1892 (65) 


692 (44) 


Other 


1349 (20) 


305 (13) 


380 (13) 


718 '(46) 


Notes: 










L "All Colleges'* in- 
cludes only those which 
reported offering courses 
over television. 


2. The number outside 
the parentheses is the 
number of courses re- 
ported: the number in- 


side the parentheses is 
the percentage of all 
courses reported by a 
particular type of college. 
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Table 19: 
Reported TV 
Course 

Enrollments by 
Sole or Primary 
TV Outlet and 
Type of College, 
1978-79 (Asked 
of Respondents 
Reporting TV 
Course 
Offerings) 



Type of College 



Chart 7 
Reported 
Course 
Offerings by 
Sole or Primary 
TV Outlet and 
Type of College, 
1978-79 
(Asked of 
Respondents 
Reporting TV 
Course 
Offerings) 









Public 


Private 




All 


Two-year 


Four-year 


Four-year 


^nlp nr Primarv 


Colleges 


Colleges 






TV Outlet 


(735) 


(370) 


(193) 


(172) 


All TV Outlets 


498201 


185684 


261429 


51088 




(100%) 


(100%) 


(100%) 


(100%) 


Public TV Station 


154243"l31) 119739 ( 64) 


33480 (13) 


.2738 (5) 


Commercial TV 










Station 


37265 (7) 


27338 (15) 


7425 (3) 


2728 (5) 


V^d Ul^ <Jy O 111 


21672 (4) 


1 1495 (6) 


9621 (4) 




Campus Closed- 










circuit System 


257919 (52) 


18255 (10) 


198462 (76) 


38649 (76) 


Other 


27102 (5) 


8857 (5) 


12441 (5) 


6489 (12) 


Notes: 


2. The number outside 








theses is the percentage 




I. "All Colleges" in- 


the parentheses is the 


of all enroUmentu re- 




cludes only those that 


number of TV course en 


ported by 


a particular 




reported offering courses 


roUments repoited; the 


type of college. 




over television. 


number inside the paren 









76 76 



70 



64 



Courses- 



60 



50 



40 



Enrollments 



AHOutMi ARCotoges 



52 





CourtM 



•■mm 

■ : 



Public Commercial Cable System Campus 

TV Station TV System Closed- 
Circuit 
System 



Other 



26 



21 
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Table 20: 
Television 
Consortium 
Membership by 
Sole or Primary 
TV Outlet, 
1978-79 (Asked 
of Respondents 
Using Television 
for Instruction) 



Institution 
is a member of 
a consortium 
offering or pro- 
ducing televised 
courses. 



Sole or Primary TV Outlet 





Public 


Commercial 


Cable 


Circuit 




Total 


TV Station 


TV Station 


System 


' System 


Other 


(1824) 


(393) 


(126) 


(163) 


(770) 


(372) 


514 


191 


66 


52 


136 


70 


(28%) 


(49%) 


(52%) 


(32%) 


(18%) 


(19% 



of all the courses offered over television by public four-year colleges were offered 
by colleges that worked solely or primarily with their campus closed circuit sys- 
tems. Those courses generated 76 per cent of all the TV course enrollments re- 
ported by public four-year colleges (Table 19). On the other hand, 36 per cent of all 
the courses offered over television by two-year colleges were offered by colleges 
that worked solely or primarily with public TV stations. Those courses generated 
64 per cent of all the TV course enrollments reported by two-year colleges. Private 
colleges use "other" distribution outlets for more courses but generate most of 
their enrollments from their campus closed circuit systems. Tables 18 and 19 show 
subtle differences in. the way in which types of colleges use television outlets. 

Consortium membership is also related to the choice of distribution outlet. 
Colleges that work solely or primarily with broadcast outlets (public and commer- 
cial TV stations) are much more likely to be consortium members than colleges 
that work with cable or campus closed circuit systems (Table 20). 



Table 21: 
Conditions 
Related to the 
Use of 

Television For 
Instruction by 
Sole or Primary 
TV Outlet, 
1978-79 (Asked 
of Respondents 
Using Television 
for Instruction) 



Sole or Primary TV Outlet 



Total 
(1824) 



Public Commercial Cable 

TV Station TV Station System 
(393) (126) (163) 



Campus 
Closed- 
circuit 

System Other 
(770) (372) 



There (are/are not) courses available which meet the academic needs and stan- 
dards of this institution. 



Overall Importance 


61% 


70% 


79% 


60% 


54% 


56% 


Contributor 


40 


49 


60 


45 


33 


25 


Hindrance 


21 


21 


19 


15 


21 


31 


Owners of the TV outlet( 


si (are/are not) sympathetic 


to this institution'; 


5 goals 


for television use. 












Overall Importance 


46 


54 


60 


64 


37 


32 


Contributor 


36 


43 


50 


58 


27 


21 


Hindrance 


10 


11 


10 


6 


10 


11 



22 
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Table 21: 
(Continued) 
Conditions 
Related to the 
Use of 

Television For 
Instruction by 
Sole or Primary 
TV Outlet 
1978-79 (Asked 
of Respondents 
Using Television 
for Instruction) 



Our faculty members (are/are not) sympathetic to the use of television for in- 
struction. 

Overalllmportance 72% 68% 68% 79% 74% 72% 
Contributor 38 34 44 45 ,37 38 

Hindrance 34 34 24 34 37 34 

Desirable blocks of time (are/are not) available for airing instructional pro- 
grams. 

Overall Importance 50 61 64 60 42 34 

Contributor 26 33 23 39' 21 17 

Hindrance 24 28 41 21 21 17 

The TV outlet(s) (are/are not) consistent in handling tapes properly (e.g., mis- 
handling, damage, and loss of tapes is rare). 

Overalllmportance 31 37 46 40 27 18 

Contributor 27 33 37 36 23 14 

Hindrance 4 4 9444 

The TV outlet(s) (are/are not) consistent in the airing of tapes (e.g., programs 
aired in correct order, infrequent preemption). 



Overall Importance 


33 


44 


50 


41 


23 


22 


Contributor 


26 


35 


41 


34 


18 


17 


Hindrance 


7 


9 


9 


7 


5 


5 



Program schedules (are/are not) confirmed and announced far enough in ad- 
vance of air date. 



Overall Importance 


44 


61 


59 


47 


32 


31 


Contributor 


28 


38 


43 


28 


20 


20 


Hindrance 


16 


23 


16 


19 


12 


11 



Print materials designed to accompany televised courses (are/are not) 
available. 



Overall Importance 


39 


50 


53 


42 


32 


30 


Contributor 


29 


40 


43 


28 


22 


21 


Hindrance 


10 


10 


10 


14 


10 


9 



This institution (is/is not) readily able to provide necessary support services 
(e.g., faculty contact, flexible registration procedures). 

Overall Importance 66 62 70 75 62 75 

Contributor 34 39 49 43 27 29 

Hindrance 32 23 21 32 35 46 



The sole or primary TV outlet is related to the perceptions of factors contributing 
to the use of television for instruction. (See Table 21. ) Institutions that rely on 
Commercial TV stations seem to be more content with most aspects of television 
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for instruction than institutions which work with other TV outlets. One exception 
to this is in the blocks of time available to air courses — institutions that work 
solely or primarily with their local commercial TV stations frequently cited avail- 
able time blocks as a major hindrance. Other major differences include: institutions 
working with public and commercial stations cited the early confirmation of air . 
schedules as a positive factor (also as a negative factor in the case of public TV); 
institutions working with their own CCTV systems cited inability to support the 
systems as a hindrance. 



Table 22: 
Types of 
Television Uses 
by Consortium 
Membership, 
1978-79 (Asked 
of Respondents 
Using Television 
for Instruction) 

• Mulnnlt' rcsponso 
were pi'tnuttt'ii sn 
column tatiils csct'dl 
100 />tT cent. 



4. Variations Between Consortium Members And Non-Members 

Consortium membership was found to be related to specific uses of television, 
alhjcation of total TV effort, number uf courses offered over television, enrollments 
in those courses and perceptions of factors contributing to or hindering the use of 
television for instruction. 

Table 22 shows that proportionately more consortium members tended to use 
television for off-campus instruction, outreach, and promotion and recruitment 
while more non-consortium members used television for on-campus instruction. A 
similar pattern is found in the allocation of effort to television (Table 23). Consor- 
tium members tended to allocate more of their television resources to off-campus 
credit instruction while non-members allocated more of their resources to on- 
campus credit instruction. 

Perhaps the greatest area in which consortium membership makes a difference 
is in TV course offerings and enrollments. (See Table 24.) Consortium members of- 
fered 50 per cent more courses over television than non-members and enrolled 140 
per cent more students in those courses. 

The relationship between a college and the sole or primary TV outlet differs for 
consortium members and non-members. (See Table 25.) Consortium members con- 
sistently checked more descriptors than non-members. 



Types oi TV Uses 


Ibtal 
(1824) 


Consortium 

Members 

(514) 


Non- 
members 
(1310) 


On-campus instruction 


92%* 


83%* 


95%* 


Off-campus instruction 


41 


66 


31 


Counseling 


46 


45 


47 


Outreach 


39 


45 


37 


Promotion/recruitment 


41 


47 


38 


Staff development 


33 


37 


32 


Other 


18 


16 


19 



24 



29 



Table 23: 
Allocation of TV 
Effort by 
Consortium 
Membership, 
1978-79 (Asked 
of Respondents 
Using Television 
for Instruction) 



Table 24: 
Course Offerings 
and Enrollments 
by Consortium 
Membership, 
1978-79 (Asked 
of Respondents 
Using Television 
for Instruction) 







Consortiuni 


Non- 




Total 


Members 


members 


Allocation of TV Effort 


(1824) 


(514) 


(1310) 


Total percentage 


100% 


100% 


100% 


Percentage of total TV effort allocated to: 








On-campus instruction for credit 


50 


38 


55 


On-campus instruction not for credit 


8 


1 


9 


Off-campus instruction for credit 


14 


29 


8 


Off-campus instruction not for credit 


4 - 


5 


3 


Counseling 


6 


4 


6 


Outreach 


5 


5 


5 


Promotion/recruitment 


o 


b 


o 


Other 


7 


6 


8 






Consortium 


Non- 




Total 


Members 


members 




(1824) 


(514) 


(1310) 


Average number of courses per college 




12 


8 


offered over television. 


9 


Average enrollments per college in 
courses over television. 


834 


1200 


500 



Table 25: 
Relationship 
With Television 
Outlet by 
Consortium 
Membership, 
1978-79 (Asked 
of Respondents 
Using Television 
for Instruction) 

• Multiple responses 
were permitted, sO 
column totals exceed 
100 per cent. 



Consortium Non- 



Characteristics of Relationship 


Total 
(1824) 


Members 
(514) 


members 
(1310) 


College and Outlet coproduce 


' 20%* 


24%* 


19%* 


College produces using outlet facilities 


24 


29 


24 


Outlet airs programs acquired by college 


29 


48 


24 


Outlet airs programs produced by college 


31 


38 


30 


Outlet acquires programs for college 


16 


29 


13 


Outlet selects programs^ college offers credit 


18 


33 


14 


Outlet provides course promotion time 


16 


30 


12 


Outlet provides preview time and facilities 


18 


32 


15 


Outlet provides dubbing 


17 


25 


15 


Outlet provides support materials 


13 


19 


13 


Outlet provides other services 


23 


23 


24 



30 



25 



Table 26: 
Conditions 
Related to the 
Use of 

Television For 
Instruction by 
Consortium 
Membership, 
1978-79 (Asked 
of All 

Respondents 
Using Television 
for Instruction) 



The differences were especially high for the following descriptors, with propor- 
tionately more consortium members checking them than non-consortium members: 

outlet airs programs acquired by college 
outlet acquires programs for college 
outlet selects programs, college offers credit 

• outlet provides course promotion time 

• outlet provides preview time and facilities 

It would seem for the descriptors that there is a pattern of close cooperation 
between the consortium members and the TV outlets with which they work. 

Table 26 shows that there are also different perceptions between consortium 
members and non-members about the importance of various conditions related to 
the use of television for instmction. In the eyes of consortium members, the major 
inducement to use television for instruction comes from the fact that available TV 
courses meet the academic needs and standards of their institutions. This is com- 
plemented by the additional conditions of: high institutional support, cooperation 
from owners of the TV outlets, availability of print materials, and faculty commit- 
ment. Response from consortium non-members was less strong and less positive. 
The two most positive factors at non-members institutions were faculty commit- 
ment and availability of appropriate TV courses. 



Consortium Non- 
Total Members members 
(1824) (514) (1310) 

This institution (is/is not) readily able to provide necessary support services 
(e.g., faculty contact, flexible registration procedures). 

Overall Importance 63% 

As a Contributor 29 45 

As a Hindrance 34 25 



70% 



60% 

22 

38 



Our faculty members (are/are not) sympathetic to the use of television for in- 
struction. 



Overall Importance 


70 


75 


67 


As a Contributor 


36 


40 


34 


As a Hindrance 


34 


35 


33 



There (are/are not) courses available which meet the academic needs and stan- 
dards of this institution. 



Overall Importance 


59 


73 


54 


As a Contributor 


35 


52 


28 


As a Hindrance 


24 


21 


26 



26 
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Table 26: 
(Continued) 
Conditions 
Related to the 
Use of 

Television For 
Instruction by 
Consortium 
Membership, 
1978-79 (Asked 
of All 

Respondents 
Using Television 
for Instruction) 



Table 27: 
Past Uses of 
Television for 
Instruction By 
Future Uses, 
1978-79 



Desirable blocks of time (are/are not) available for airing instructional pro- 
grams. 

Overall Importance 42% 55% 34% 

As a Contributor 20 30 14 

As a Hindrance 22 25 20 

Owners of the TV outlet(s) (are/are not) sympathetic to this institution's goals 
for television use. 



Overall Importance 


38 


54 


32 


As a Contributor' 


29 


44 


23 


As a Hindrance 


9 


10 


9 



Program schedules (are/are not) confirmed and announced far enough in ad- 
vance of air date. 



Overall Importance 


38 


60 


29 


As a Contributor 


23 


36 


18 


As a Hindrance 


15 


24 


II 


Print materials designed to accompany televised courses (are/are not) 




available. 








Overall Importance 


34 


53 


26 


As a Contributor 


25 


43 


17 


As a Hindrance 


9 


10 


9 



The TVoutlet(s) (are/are not) consistent in the airing of tapes (e.g., programs 
aired in correct order, infrequent preemption). 



Overall Importance 


26 


43 


19 


As a Contributor 


21 


35 


15 


As a Hindrance 


5 


8 


4 


The TV outlet(s) (are/are not) consistent in 


handling tapes properly (e.g., mis- 


handling, damage, and loss of tapes is rare) 








Overall Importance 


25 


40 


19 


As a Contributor 


21 


34 


16 


As a Hindrance 


4 


6 


3 




Future Plans 






Past Uses Total 


Yes 


No 




Yes 228 


138 (61%) 


90 (39%; 


1 


No 941 


293 (31) 


648 (69) 




Total 1169 


431 


738 





32 



27 



Charts: 
Past Uses of 
Television for 
instruction by 
Future Uses, 
1978-79 




On the negative side, there was more agreement between consortium members 
and non-members. Leading the top of the list of constraints for each group were 
lack of faculty commitment and inability of the institution to provide necessary 
support services. Also high on both lists were the lack of availability of more TV 
courses that meet institutional standards and lack of desirable blocks of time for 
airing instructional series. Consortium members felt that the absence of confirmed 
program schedules, announced far enough in advance of air date, was a further de- 
terrent to the use of television for instruction. 
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Table 28: 
Conditions 
Related to the 
Use of 

Television For 
Instruction by 
Past and Future 
Uses, 1978-79 
{Asked for All 
Respondents Not 
Using Television 
for Instruction) 



Past 

Instructional Uses 
Yes No 
(228) (941) 



Future Plans 
for Instructional Uses 
Tbtal Yes No 
(1169) (431) (738) 



This institution (is/is not) readily able to provide necessary support services 
(e.g.; faculty registration procedures). 

Overall Importance 63% 63% 63% 68% 60% 

As a Contributor 13 9 10 14 7 

As a Hindrance 50 54 53 54 53 

Our faculty members (are/are not) sympathetic to the use of television for in- 
struction. 

Overall Importance 54 40 43 47 41 

As a Contributor 21 9 12 19 7 

As a Hindrance 33 31 31 28 34 

There (are/are not) courses available which meet the academic needs and stan- 
dards of this institution. 



Overall Importance 52 46 


49 


46 


49 


As a Contributor 23 9 


13 


18 


9 


As a Hindrance 29 37 


36 


28 


40 


Print materials designed to accompany televised courses 
available. 


(are 


/are not) 




Overall Importance 22 9 


11 


20 


6 


As a Contributor 13 3 


5 


9 


3 


As a Hindrance 9 6 


6 


11 


3 



The TVoutlet(s) (are/are not) consistent in the airing of tapes (e.g., programs 
aired in correct order, infrequent preemption). 



Overall Importance 


18 


6 


8 


13 


4 


As a Contributor 


9 


3 


4 


8 


1 


As a Hindrance 


9 


3 


4 


5 


3 



The TV outlet(s);(are/are not) consistent in handling tapes properly (e.g., mis- 
handling, damage, and loss of tapes is rare). 



Overall Importance 


18 


5 


8 


12 


4 


As a Contributor 


11 


3 


5 


8 


2 


As a Hindrance 


7 


2 


3 


4 


2 



Desirable blocks of time (are/are not) available for airing instructional pro- 
grams. 

Overall Importance 36 19 23 29 19 

As a Contributor 14 4 6 10 4 

As a Hindrance 22 15 17 19 15 
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Owners of the TV outlet(s) (are/are not) sympathetic to this institution's goals 
for television use. 



Ovcfall Importance 


32% 


12% 


17% 


26% 


10% 


As a Contributor 


15 


4 


7 


13 


2 


As a Hindrance 


17 


8 


10 


13 


8 


Program schedules (are/are not) 


confirmed and 


announced far 


enough in 


ad- 


vance of air date. 










Overall Importance 


18 


8 


11 


20 


6 


As a Contributor 


10 


3 


4 


7 


2 


As a Hindrance 


17 


5 


7 


13 


4 



5. Variations Among Past and Future Users 

The 1169 institutions that did not use television for instruction in 1978-79 
were asked whether they had ever used it for instruction and whether they planned 
to use it. Twenty per cent (228) reported that they had used television for instruc- 
tion in the past and thirty-seven per cent (431) reported plans to use it. Table 27 
shows that of the 228 institutions which had used TV for instruction; 61 per cent 
plan to use it; of the 941 institutions which had not used TV for instruction, 31 
per cent plan to use it. 

Those who had used television for instruction in the past tended to view more 
positively the conditions that were thought to affect the use of television for in- 
struction. From Table 28, it can be seen that: (a) past users were, as a group, more 
opinionated about the conditions than non-users; (b) proportionately more past 
users checked factors as contributing to the use of television for instruction; (c) the 
major hindrance for both groups was the lack of institutional support; (d) other ma- 
jor hindrances for both groups were the lack of appropriate TV courses and lack of 
faculty commitment. 

Those who plan to use TV for instruction tended to be more positive than 
those who did not. The major hindrance in the eyes of both groups remains the 
lack of institutional support followed by the lack of appropriate courses and lack of 
faculty commitment. 

Those institutions which did not use television for instruction in 1978-79 but 
had used it in previous years were further divided into those who had not used 
television at all during that year and those who had used it only for non- 
instructional purposes such as promo tion/recruitment and counseling. More than 
50 per cent of the respondents in both groups cited the inability of the institution 
to provide necessary support services as a major impediment against instructional 
uses of television. Lack of appropriate courses was cited as an obstacle by 33 per 
cent of the non-users and only 16 per cent of the non-instructional users. 

Table 29 shows the current allocation of TV effort by non-instructional users 
who had either used television for instruction in the past or planned to use it in 
the future. The table indicates that promo tion/recruitment and "other'' uses con- 
sumed the greatest proportion of effort in 1978-79. However, those institutions that 
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devoted more of their effort to counseling are more likely to have used television 
for instruction in the past and are more likely to have instructional plans for the 
medium. 

It is possible that non-instructional uses of television serve as transitional uses 
for some institutions. Institutions that were making non-instructional uses of tele- 
vision in 1978-79 are more likely to have used television for instruction in the past 
and to have plans for future instructional uses than those institutions that were 
not using television at all (shown previously in Table 14.) It is also possible that 
some non-instructional uses of television (e,g., administrative and academic services 
and research) continue even during periods when television is not used for in- 
struction. 



Table 29: 
Current 

Allocation of TV 
Effort by Past 
and Planned 
Future Uses of 
Television for 
Instruction, 
1978-79 (Asked 
of Respondents 
Making Only 
Non-Instructional 
Uses of 
Television) 



Percentage ol Current TV EKort Allocated to: 
Promotion/ 





Counseling 


Outreach 


recruitment 


Other 


Previous instructional uses of 
television: 










Yes 


21% 


18% 


31% 


30 


No 


14 


19 


38 


29 


Total 


16 


19 


36 


29 


Planned future instructional 
uses of television: 










Yes 


16 


21 


37 


25 


No 


16 


15 


37 


32 


Total 


16 


18 


37 


29 



36 

31 
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Appendix A; 
Sample Survey Form 



SURVEY ON 1978-79 TELEVISION USES BY TWO-YEAR COLLEGES 



Purpose of Study 

This study has been carefully designed to assist the Association in identifying the 
current uses of television by two-year colleges and factors which contribute to or hinder 
those uses. This information will be provided in aggregate form (i.e., no individual institu- 
tion will be identified at this stage) to persons who will be invited to participate in an Assem- 
bly which will examine current policies toward television and make recommendations for 
future policy consideration. 

Definition of Terms 

Throughout this survey form, terms appear which have specific meanings for the 
purpose of this study. They include: 

a. television outlet-any broadcast or non-broadcast'entity. including public TV station, 
commercial TV station, cable system or closed circuit system. 

b. on-campus instruction- courses offered for students who meet on campus. 

c. off-campus instruction- courses offered for students who learn in their homes or 
places of employment or in community facilities such as libraries, museums, senior 
citizen centers, hospitals, etc. 

d. this year- the 1978-79 academic year. 

THANK YOU FOR YOUR COOPERATION. 

PLEASE COMPLETE THIS SURVEY EVEN IF YOUR INSTITUTION 
DOES NOT USE TELEVISION. 

For assistance, or further information contact: Marilyn Kressel 

AACJC 
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Name of person completing this form: 



NAME: I I I I I I I I I I I I I I I in 8-23 
(last, first) 

TITLE: I I I I I I I I I I I I I I m 24-39 
STREET 

ADDRESS: I I I I I I I I I I I I I I I ITI 40.56. 
CITY: I I I I I M M I I I I I n 57-71 
STATE: [JJ 72-73 ZIP CODE: | | | | | | 74-78 



Respond to all questions by 
checking or filling in the appro- 
priate boxes in this column.. 



PI 


ease indicate the ways in which your institution uses television. 










(Check all that apply.) 










a. 


You do not use television in any way. 


1 


a 


□ 


8 


b. 


On-campus instruction (i.e., courses for students meeting on cam- 












pus). 


1 


b 


□ 


9 


c. 


Off-campus instruction (i.e., courses for students who learn in their 












homes, offices, etc.). 


1. 


c 


□ 


10 


d. 


Counseling (e.g., role-playing, self-reflection). 


1. 


d 


□ 


11 


e. 


Outreach (e.g., providing non-instructional services, community 












forums, or information about the college to the community). 


1. 


e 


□ 


12 


f. 


Promotion/recruitment (i.e., to attract new students to the college). 


1. 


f 


□ 


13 


g. 


Staff development. 


1. 


g 


□ 


14 


h. 


Other. (Specify) 


1. 


h 


□ 


15 



(If you checked **a", go to question 9.) 



Please indicate the percentage of your total television effort associated 
with each of the uses listed below. (Sum of the percentages should equal 
100%.) 

a. On-campus instruction for credit . 

b. On-campus instruction not for credit . ' 

c. Off-campus instruction for credit . 

d. Off-campus instruction not for credit . 

e. Counseling. 

f. Outreach. 

g. Promotion/recruitment. 

h. Other, (Specify)^ 



2. a 
2.b 
2. c 
2.d 
2. e 
2.f 

2.g 
2. h 



16-18 
19-21 
22-24 
25-27 
28-30 
31-33 
34-36 
37-39 



NOTE: Questions 3-8 should be completed only if you use television for on- 
campus or off-campus instruction. If you do not use television for 
instruction, skip to question 9. 
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3. Which type(s) of television ouMet(s) do you work with? (Chock a// that 
apply and Identify as indicated.) 

a. Public TV station. (Name or call Inttors) 

b. Commercial TV station. (Name or call lotttjr.s) 

c. Cable system. (Name) 

d. Campus closed circuit system. 

e. Other. (Specify) 

4. If you checked more than ont? lyptj of television outlet in qu(»slian 3. 
with which type do you work mos/ closely? (Indicate one only.) 

a. Public TV station. 

b. Commercial TV station. 

c. Cable system. 

d. Campus closed curcuiit sy.stem. 

e. Other. (Specify) 

5. How manv years have vou had a relationship with that television out- 
let? 

6. Please describe your relalion.ship with thai television outlet. (Check a// 
that apply.) 

a. College and outlet co-produce programs. 

b. College produces programs u.sing outlet fattililitjs. 

c. Outlet air.s programs acxiuired by college. 

d. OutltJl airs programs [jrcjduced hy c{)II(;ge, 

e. Outlet acquires programs on behalf of colUige. 

f. Outlet airs programs it selects and lets college offer tluMii for credit. 

g. Outlet provides promotion time for inslruclional programs. 

h. Outlet provides college with preview facilities and tinn?, 

i. Outlet provides colUige with duhhing stirvices. 

j. Outlet pr{)vides c:ollege (or student dinictly) with support materials 

(e,g.. study guitles). 
k. Outlet provides {)thtjr services to collegtj or students. (Specify) 



7. Please describe your cur r(int (1978-79) experiences with t:ounirs (credit 
and non-credit) offered over television. (Answer a// approfiriate cjues- 
tlons.) 

a. How many courses over television are you offering during 1978-79? 

b. How many students do you e.\p(?ct to enrcill in lh(jse courses? 

c. Does the television outhit provide free air time? 



d. How much per hour do you pay to lea.se air time? 

e. How much per hour do you pay to lease production facilities? 

8. Is your institution a member of a consortium of colleges offering or pro- 
ducing televised -courses? 

a. Yes Name Location 



3. a 




40 


3.b 




41 


3. c 




42 


3. d 




43 


.3. e 




44 


4. a 


□ 45 


4;b 


□ 46 


4. C 


□ 47 


4. d 


□ 


48 


4. e 


□ 


49 


5. □□ 50- 


6. a 




52 


6.b 




53 


6. c 




54 


6. d 




55 


6. e 




56 


6. f 




57 






58 


6, h 




59 


H, i 




60 


6.1 □ 


61 


6.k □ 


62 



7. a I I II 63-65 
7,b II I II I 66-70 

7. c □ 71-(1) 

yes 

□ 71-(2) 
no 

7. d Mill 72-75 
; 7. e II I II 76-79 

8. a □ 8-(l) 
8. b □ 8-(2) 




9. If Voii are not now iisin^ lelovision for instruction, linvo vou t^vt^^ us(i(l 
it? 

a. Ycjs 

b. No 

10. If you aru not now using It^h^vision for instruct ion. do you plan to us<i itV 

a. Ycjs 

b. No 

11. Pleasu indicate which of thu factors below havo contributed to or hin- 
dered the use of lelevisi' n for instruction by your institution. (C.lnnik 
only ttiose factors which have been most important and check only one 
column for any factor.) 



a. There (are/are not) courses available which meet the academic needs 
and standards of this institution. 

b. Owners of the TVputlet(s) (are/are not) sympathetic to this institu- 
tion's goals for television use. 

c. Our faculty members (are/are not) sympathetic to the u.se of televi- 
sion for instruction. 

d. Desirable blocks of time (are/are not) available for airing instruc- 
tional programs. 

e. The TV outlet(s) (are/iire not) consistent in handling tapes properly 
(e.g.. mishandling, damage, and lo.ss of tapes is rare). 

f. The TV outlet(s) (are/are not) consistent in the airing of ta[)es (e.g.. 
programs aired in correct order, infniquent pre-emption). 

g. Program schedules (are/are not) confirmed and announced far 
enough in advance of air date. 

h. Print materials designed to accompany televised courses (are/are 
not) available, 

i. This institution (is/ is not) readily able to provide neces.sarysup[)ort 
services (e.g.. faculty contact, flexible registration procetlures). 

12. Is your institution interested in receiving technical assistance from 
AACJC in utilizing television for instruction? 

a. Yes 

b. No 

13. Please designatea contact person at your institution who might provide 
more detailed information: 



<}. 11 

9. b 


n 

u 


9-(l) 
9-(2) 


10. a 
U). h 


ri 

[~! 


l"-(1) 

n)-(2) 




Conlribulec 
( 1 1 


1 Hinderei 


1 1. a 


ri ii-(i) 


n 11 "(2) 


11. 1) 


n i2-(i) 


n i2-(2) 


1 1. c 


n i:i-(i) 


["] i:j-(2) 


11. d 


n i4-(i) 


n i4-(2) 


11. e 


n i.^-(i) 


r!iM2) 


11. f 


n HMD 


nin-(2) 


11. g 


□ 17-(1) 


L 1 i/-(2l 


11. h 


□ IH-(l) 


n iH-(2) 


11. 1 


□ HMD 


nu)-(2) 


12. a 
12. b 


□ 20-(l) 

□ 20-(2) 

a 





NAME: I I I 1.1 II I I II I II I I 8-22 
(last, first) 

TITLE: 111111111111 23-33 

STREET 

ADDRESS: I I M I i M I "TTI 34-50 

CITY: I I II I I M II I I M 51-63 

STATE: QH 64-65 ZIP CODE: Mill! 66-70 

TELEPHONE: I I I I 71-80 

Thank you for your cooperation and assistance, if you have additional com- 
ments about your institution's use of television which you think might help 
us in this project, please include them on a separate sheet of paper. 
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Appendix B: Responses to 
Survey Questions 



In this Appendix, response frequencies are given for the questions in the order in 
which they were asked. Raw data are provided for the total working universe of 
2993 colleges. 

1. Types And Proportions of Television Use 

Question I asked the respondents what use(s) they made of television (see Ta- 
ble B.I). 

Question 2 asked them to allocate their total TV effort among the appropriate 
types of uses (see Table B.2). 

This study found that 71 per cent of all colleges and universities in the coun- 
try made some use of television in 1978-79. Heaviest use of television is for on- 
campus uses instruction for credit. Approximately one-half of all colleges use tele- 
vision in this way. Off-campus were reported by fewer than one out of four 
respondents. 

Two characteristics of television use become clear in examining Table B.2: on- 
campus uses account for 52 per cent of the average total TV effort (compared to 14 
per cent for off-campus uses); and credit instructional uses are much greater than 
non-credit instructional uses (55 per cent to 1 1 per cent). Non-instructional uses 
account for approximately 22 per cent of the average total television effort. 
"Other" uses of television, as described by the respondents, included teacher train- 

T^ible B. 1 : ' I 

Types of Uses of ^- P^^^se indicate the ways in which your Number percent 

^ , \ . institution uses television (Check all 

Television, ^^at apply) 

1978-79 (Asked ^ V i • • 

c All ^- You do not use television m any 

of AU 

Respondents) 



b. 



were {\'rrtntti'ii. «i 
UK) rcT L tVJf 



d. 



way 


1. a 


□ 


864 


29 


On-campus instruction (i.e., courses 
for students meeting on campus) 


1. b 


□ 


1685 


56 


Off-campus instruction (i.e., courses 
for students who learn in their . 
homes, offices, etc.) 


1. c 


□ 


719 


24 


Counseling (e.g., role-playing, self- 
reflection) 


l.d 


□ 


9281 


31 


Outreach (e.g., providing non- 
instructionalservices, community 
forums, or information about the 
college to the community) 


l.e 


□ 


802 


27 


Promotion/recruitment (i.e., to at- 
tract new students to the college) 


l.f 


□ 


868 


29 


Staff development 


l.g 


□ 


667 


22 


Other (Specify) 


l.h 


□ 


447 


15 
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Allocation ol 
Effort lor TV 
Use, 1978-79 
(Asked oi 
Respondents 
Using 
Television) 

nniitiltn:^ 

' ' liK luiit:^ ^ttirt c/t V (.'/ 



Please indicate the percentage of your 
total television effort associated with 
each of the uses listed below. (Sum of 
the percentages should equal 100%) 

a. On-campus instruction for credit 

b. On-campus instruction not for credit 

c. Off-campus instruction for credit 

d. Off-campus instruction not for 
credit 

e. Counseling 

f. Outreach 

g. Promotion/recruitment** 

h. Other (Specify) 



Average Portion of 
Total TV Effort at 
All Using Colleges* 
(2129) 



2. a 


44% 


2. b 


8 


2. c 


11 


2. d 


3 


2. e 


7 


2.f 


6 


2.g 


9 


2. h 


11 



Table B.3: 
Summary of 
Types of Uses of 
Television, 
1978-79 



ing; TV production courses, performance analyses (e.g., in speech and drama 
classes); sports and athletics, research; and use as an artist's tool. 

It is apparent from Tables B.l and B.2 that some colleges use television in 
many ways: for non-instructional purposes; for supplement or enrichment in 
courses and for entire courses. For some subsequent analyses; colleges were forced 
into one of four discrete categories based on the "highest" level of use: no use; 
only non-instructional useS; supj)lementary instructional useS; course uses. Table 
B.3 summarizes the levels of use and shows that; overall; supplementary uses are 
most common followed by non-use; course use and non-instructional use. Sixty- 
one per cent (1;824) of the colleges and universities either offered courses over tele- 
vision or used television as an instructional supplement in 1978-79. 

2. Distribution Outlets 

One area emphasized in HEUS Phase I was the TV distribution outlets (i.e.; 
public TV stations; commercial TV station; ciable system; campus closed circuit 
system or other TV distribution system) with which colleges worked during 1978- 
79. These questions were completed only by the 1824 colleges that used television 
for on-campus or off-campus instruction during that year. The colleges were asked 
first to indicate all of the distribution outlets with which they worked (see Table 
B.4) and; if they worked with more than one; to indicate the one type of distribu- 
tion outlet with which they worked most closely (see Table B.5). 





Ibtal 


Per cent 


Type of Use 


(2992) 


(100) 


Not using TV at all 


864 


29 


Making Some use of TV 


2129 


71 


Using only for non-instructional purposes 


(305) 


(10) 


Using TV as instructional supplement 


(1089) 


(36) 


Offering courses over TV 


(735) 


(25) 


42 
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Table B.4: 
All TV Outlets 
Used for 
Instruction, 
1978-79 (Asked 
of Respondents 
Using Television 
for Instruction) 

* Multiple rt'spon.^es per-' 
mitU'iL no column totals 
exceed 100 per cent. 



Table B.5: 
Primary TV 
Outlets Used for 
Instruction, 
1978-79 (Asked 
of Respondents 
Using More than 
One TV Outlet 
for Instruction) 



3. Which type(s) of television outlet(s) do 

VOU work with^ (Check nil thpt ^innlv 
and identify as indicated) 






Number 
(1834) 


Per cent* 


a Piihlir XV <sfiifinn (N^iimp nr ra]] Ipt- 


3. a 


□ 


850 


47 


b. Commercial TV station (Name or 

CHI 1 leLLersj 


o. D 


1 — 1 

.LI 


460 


25 


c. Cahle svstem (NAme) 


3. c 


□ 


509 


28 


d. Campus closed circuit system 


3. d 


□ 


1089 


60 


e. Other (Sperify) 


3. e 


□ 


545 


30 


4 It Vmi PriPplrPfl tirtrwR triiin nn** <*"\7t\*> or 
~» AX yyjij, L^llCL^JSCU lllUiC Llldil UilC tVUC Ul 

television outlet in question 3 with 
which type do you work most closely? 
(Indicate one only.) 






Number 
(937) 


Per cent 
(100) 


a. Public TV station 


4, a 


□ 


231 


25 


b. Commercial TV station 


4.b 


□ 


98 


10 


c. Cable system 


4. c 


□ 


117 


12 


d. Campus closed circuit system 


4. d 


□ 


367 


40 


e. Other (Sperify) 


4,e 


□ 


124 


13 



In general; colleges and universities work most often and most closely with 
their campus closed circuit systems, next with their local public television sta- 
tions, next with "other" TV distribution outlets, then with cable systems and least 
with local commercial TV stations. "Other" TV distribution outlets, as specified 
by the respondents, included moveable videotape record/playback systems, instruc- 
tional television fixed service (ITFS), satellite TV, campus library and resource cente; 
and , microwave systems. 

The responses to two questions (Tables B.4 and B.5) were combined to elimi- 
nate duplication and to create a new variable, "Sole and Primary TV Outlets" 
("sole" in the case of colleges that worked with only one TV outlet and "primary" 
in the case of colleges that worked with more than one TV outlet). Table B.6 shows 
that even in this unduplicated variable campus closed-circuit systems outrank all 
other types of TV distribution outlets (42 per cent), followed by public television 
stations (22 per cent). 

Most of the colleges and universities that used television for instruction in 
1978-79 were not new to the medium. They averaged seven years with their sole or 
primary TV outlet. (See Table B.7.) The range was from one to 30 years. Only seren 
per cent were in their first year of experience. 

There seems to be a wide diversity among the institutions and how they relate 
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Table B.6: 
Sole or Primary 
TV Outlets Used 
for Instruction, 
1978-79 
(Computed for 
All Respondents 
Using Television 
for Instruction) 



Type of TV Outlet 

Public TV Station 

Commercial TV Station 

Cable System 

Campus Closed-circuit 
System 

Other 



Total 
(1824) 

393 
126 
163 

770 
372 



Per cent 
(100) 

22 

7 
9 

42 
20 



Tabic B.7: 
Number of Years 
Working With 
Sole/Primary TV 
Outlet, 1978-79 
(Asked of 
Respondents 
Using Television 
for Instruction) 



Number of years: 

Mean 

Median 

Mode 



Total (1824) 

7 
5 
5 



to their sole or primary TV distribution outlets (see Table B.8.) No one characteris- 
tic emerged as dominant although highest on the list was "Outlet airs programs 
produced by college" followed by "Outlet airs programs acquired by college." Both 
of these characteristics emphasize the active role of the colleges. Least frequent 
characteristics include TV outlet providing support materials (e.g., study guides) to 
college or student, TV outlet providing promotion time and TV outlet acquiring 
programs on behalf of the college. Both of these characteristics emphasize active 
roles for the TV outlet. 

"Other services" provided by the TV outlet to the college or students included 
laboratory internships and other student training, consortium services, public 
service announcements (PSAs), dedicated cable channels, tape loans, technical assis- 
tance and subscriber mailing lists (cable). 

3. Courses Offered Over Television 

While supplemental and non-instructional uses of television were mea- 
sured in this study, the focal point was credit and non-credit courses offered 
over television. Seven hundred thirty-five (735) colleges (25 per cent of all col- 
leges) were found to have offered one or more courses over television in 1978- 
79 (see Table B.9). Although the mean number of courses offered by those 735 
colleges was nine, the median was four and the mode was one, an indication 
that a relatively few colleges tended to inflate the median by offering unusu- 
ally higher numbers of courses over television. The aggregate number of 
courses offered by the 735 colleges was 6884. 

Average enrollments also tended to be skewed by a relatively few institu- 
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Table B.8: 
Characteristics 
of Relationship 
With 

Sole/Primary TV 
Outlet, 1978-79 
(Asked of 
Respondents 
Using Television 
for Instruction) 

niHiccL ^^) column lotals 
cxi'ccii loo vcr cent. 



Table B.9: 
Course Offerings 
And Enrollments 
In Courses Over 
Television, 
1978-79 (Asked 
of Respondents 
Offering Courses 
Over Telvision) 



tions which reported high average enrollments per course. The average enroll- 
ment per institution was 678 in nine courses or an average of 75 per course. 
However, the median was 100 enrollments in four courses and the mode was 
20 enrollments in one course. The aggregate number of enroll nents generated 
was 498,201. From these figures it would seem that, wiih a few exceptions, 
courses over television are not enrolling many more students than enroll- 
ments reported for traditional campus courses. 



6. Please describe your relationship with 
that television outlet. (Check all that 
apply.) 



Number Per cent 
(1824) 





grams 


6. a 


□ 


358 


20 


b. 


College produces programs using 
outlet facilities 


6. b 


□ 


429 


24 


c. 


Outlet airs programs acquired by 
college 


6. c 


□ 


529 


29 


d. 


Outlet airs programs produced by 
college 


6. d 


□ 


560 


31 


e. 


Outlet acquires programs on behalf 
of college 


6. e 


□ 


288 


16 


f. 


Outlet airs programs it selects and 
lets college offer them for credit 


6.f 


□ 


326 


18 


g- 


Outlet provides promotion time for 
instructional programs 


6.g 


□ 


290 


16 


h. 


Outlet provides college with preview 
facilities and time 


6.h 


□ 


332 


18 


i. 


Outlet provides college with dubbing 
services 


6.i 


□ 


306 


17 


j. 


Outlet provides college (or student 
directly) with support materials (e.g. 
study guides) 


6.j 


* 

□ 


244 


13 


k. 


Outlet provides other services to col- 
lege or students (Specify) 


6.k 


□ 


410 


23 



Courses/Enrollments 

Estimated Aggregate Total N. of Courses 

Courses Reported Per College 
Mean 
Median 
Mode 



Total 
(735) 

6884 



9 
4 
1 
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'T^able B.9: 
(Continued) 
Course Offerings 
And Enrollments 
In Courses Over 
Television; 
1978-79 (Asked 
of Respondents 
Offering Courses 
Over Telvision) 



TlibleB.IO: 
Television 
Consortium 
Membership, 
1978-79 (Asked 
of Respondents 
Using Television 
for Instruction) 



Courses/Enrollments 

Estimated Aggregate Total N. of Enrollments 

Enrollments Reported Per College 
Mean 
Median 
Mode 



Total 
(735) 

498201 



678 
100 
20 



Only' 162 of the 735 colleges which offered courses over television in 
1978-79 reportedly paid to lease air time for those courses. The average amount 
paid for air time was $117 per hour with a range from $10 to $375 per hour. Even 
fewer (16 of 735) leased production facilities. The average paid for production 
facilities was $102; with a range from $18 to $225. (Whether this wide range is 
reflective of different rates charged or different facilities being leased or other 
factors is something the present study cannot answer.) 

4. Consortium Membership 

On the surface it would seem that TV consortia have not yet emerged as 
an important factor in the use of television for instruction by most institu- 
tions. Only 28 per cent of all institutions using television for instruction re- 
ported that they were members of TV consortia. (See Table B.IO.) However, 
further probing of this phenomenon yielded some interesting findings which 
will be described in the main body of the report.) 

5. Past and Future Uses of Television for Instruction 

The 1169 institutions which claimed they were not using television for 
instruction in 1978-79 were asked whether they had ever used it in the past or 
whether they intended to use it in the future. Twenty percent (228) indicated 
that they had used TV for instruction in the past and 37 per cent (431) had 
plans to use it in the future (Table B.ll). Further analyses revealed that of 
those who had used television for instruction in the past, 61 per cent plan to 
use it in the future; of those who had not used television for instruction in 
the past; 30 per cent plan to use it in the future. This indicates that many in- 
stitutions which discontinue the use of television for instruction do so only 
temporarily. 



Number 
(1824) 



Per cent 
(100) 



8. Is your institution a member of a consortium of colleges offering or pro- 
ducing televised courses? 



a. Yes 

b. No 



Name 



-Location 



8. a 
8.b 



□ 
□ 



516 
1308 



28 
72 
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Tilble B.Il: 
Past and Future 
Uses of 
Television for 
Instruction, 
1978-79 (Asked 
of Respondents 
Not Using 
Television for 
Instruction) 



Number 
(1169) 



Per cent 
(100) 



9. If you are not now using television for instruction, have you ever used it? 

a. Yes 9. a □ 228 20 

b. No 9. b □ 941 80 

10. If you are not now using television for instruction, do you plan to use it? 

a. Yes 10. a □ 431 37 

b. No 10. b □ 738 63 



6. Conditions Related to the Use of Television for Instruction 

The three most import^.nt conditions related to the use of television for 
instruction were found to be institutional support, faculty commitment and 
available courses. Sixty-two per cent of the respondents checked "This institu- 
tion (is/is not) readily able to provide necessary support services (e.g., faculty 
contact, flexible registration procedures)" as either a contributing or hindering 
factor — 22 per cent as contributing and 40 per cent as hindering. (See Table 
B.12.) Sixty per cent checked the statement, "Our faculty members are/are 
not) sympathetic to the use of television for instruction" — 27 per cent as a 
contributing factor and 33 per cent as a hindering factor. Fifty-four per cent 
checked "There (are/are not) courses available which meet the academic needs 
and standards of this institutions" — 26 per cent as contributing to and 28 per 
cent as hindering the use of television for instruction. 

The two least important factors were the TV outlet's handling and airing of 
the tapes. 

Each of the factors is listed in descending order of importance as both contrib- 
utors to and hindering the use of television for instruction: 



Table B.12: 
Conditions 
Related to the 
Use of 

Television for 
Instruction, 
1978-79 (Asked 
of All 

Respondents) 

* Mutliplc responses 
were pcrrijittcii. so 
colli nw toljl.< e Steed 
100 per cent. 



11. Please indicate which of the factors below have contributed to or hindered 
the use of television for instruction by your institution. (Check only those fac- 
tors which have been most important and check only one column for any factor.^ 

Contributed Hindered 
Number Per cent* Number Per cent* 
(2993) (2993) 

a. There (are/are not) courses available which meet the academic needs 
and standards of this institution 



11. a 



781 



26% 



844 28% 



b. Owners of the TV outlet(s) (are/are not) sympathetic to this 
institution's goals for television use. 



11. b 



620 



21 



275 



c. Our faculty members (are/are not) sympathetic to the use of television 
for instruction. 



11. c 



811 



27 



982 33 



42 



47 



Contributed ^ 
Number Per cent 
(2993) 



Hindered ^ 
Number Per cent 
(2993) 



C. 



Desirable blocks of time (are/are not) available for airing instructional 
programs. 

11. d 443 15 578 19 

The TV outlet(s) (are/are not) consistent in handling tapes properly 
(e.g., mishandling, damage, and loss of tapes is rare). 



11. e 



440 



15 



108 



f. The TV outletjs) (are/are not) consistent in the airing of tapes (e.g., 
programs aired in correct order, infrequent preemption). 

g. Program schedules (are/are not) confirmed and announced far enough 
in advance of air date. 



11. g 



488 



16 



350 



12 



h. Print materials designed to accompany televised courses (are/are not) 
available. 



11. h 515 



17 



248 



This institution (is/is not) readily able to provide necessary support 
services (e.g., faculty contact, flexibleregistration procedures). 



11. i 



661 



22 



1197 



40 



Contributing to: 

Faculty commitment 27% 

Available courses 26 

Institutional support 22 

TV ov/ners' attitude 21 

Print materials 17 
Confirmed program schedules 16 

Air times 15 

Tape. handling 15 

Tape airing 15 



Hindering: 

Institutional support 40% 

Faculty commitment 33 

Available courses 28 

Air times 19 
Confirmed program schedules 12 
TV owners' attitude 9 
Print materials 8 
Tape airing 5 
Tape handling 4 



Some factors both contribute to and hinder the use of television for instruction 
at large numbers of institutions. The fact that the first three factors on each line 
are identical is testimony to their importance for the successful use of television 
for instruction. 
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